Paper / Subject Code: 27911 / Public Relations Campaigns

Time: 3 Hours Total Marks: 75

Instructions:

1. All Questions are Compulsory

2. All Questions carry equal marks
3. Figures to the right indicate marks

Q1. A. Describe the impact of Public Relations on the overall image and perception of an
organization. What are some challenges that organizations face in implementing Public

Relations strategies? (15)
OR
QL1.B. Explain in-detail the impact of social media on public opinion and its implications for
Public Relations. (15)

Q2.A.How can organizations effectively gather information for the development of a PR plan?

Explain the role of target audience identification in the planning process. (15)
OR
Q2.B. How can organizations identify and prioritize their key stakeholders? Explain the concept
of SWOT analysisand its application in PR. (15)

Q3.A.What are the key elements of effective communication in PR. How can organizations set

aims and objectives for their PR campaigns? (15)

OR
Q3.B. Explain the concept of media monitoring and its importance in media relations. Discuss
the impact of social media on media relations practices. (15)

Q4.A.Discuss the criteria for determining the priority of different publics. How can organizations
identify and categorize their key publics? (15)
OR
Q4.B. Explain the role of language and tone in PR messaging. (15)

Q5. Write Short Notes on ANY 3 out of 4: (15)
Role of Crisis Communication.

Role of continuous monitoring and feedback in PR evaluation

Strategies for effectively pitching stories to the media

Significance of setting objectives and goals in PR planning
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